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that willg 

be: Assist consumers in making food purchases ae fair prices to 
meet their needse 

26 Assist farm women and their husbands to better understand 
consumer demand, desires, and needs for food productse 


3 , f Sid . i * . é a * 
_ Considerations in making your contribution: 


Marketing responsibilities are broad, will require much 
educational ied and trained personnel is scarceée 


Many programs “you may ‘conduct ike be considered somewhat 
i aeeranes to the work of marketing specialists and county agentsSe 


(2) You reach different eroups--women who can be helpful in 
solving. ei darccige Alicea 


It will be necessary for you to ac uate a with economists in 
obtaining and using information and facts that meet your needse 


Much research work on consumer preferences as well as other 

phases of marketing is under way that will. SHER needed infor- 

mations ; . 

(a) Some. reports are already beconing pee Labs for 
, educational usee 


‘Suggested problons and be Saas for home economists: 


wes aba ret ton programs on “best buys" for CONSUMOr Se 

ae How they work--seasonality, Siete. é nd price appeile 

(6b) Expanded programs are needed. 

_(c) They help in moving products at foir prices and serve 
consumer necdSe 


Farmers' wives can help im making decisions on where and 
when to selle 7 


(a) Interpreting market demandse 

(b) Which sales agencies move the most goods ee higher pricese 

(c) Seasonality in selling staple commodities. 4° 

(d) Keep informed on market news information: and discuss with 
husbands on when to sell. 
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IVe Summary | Hh 


le 


ae 


‘Through educational prograns neat consumers in ming 
Palins melons sidan Wh 


Help consuners to understand what , constitutes quality 


various Apa of foodse as GR let ara 


Ae grade, quality, and condition of “commoditigs: offert 
SAO % scan Em aE RM cgi 3 F ; a 


(a) Results on eh ee research. 
Services rendered consumers by food handlers. 


(a) Are they demanded by consumers: or. are they: forced a 
for them? . 


(b) Vi hich are seen their daat atid which only. sorvo to @ 
me the price of food at POCOLeR eee Fea 


(c) Exanples: Packaging, iodpodng veda ite seria 

advertising, otce Ma ae Mian esate Bd i ara tae 
Farm housewives should undorstand what ‘sorvices” “eity. 
demand and how they can aig be ee 


lossdse ., 
(a) Examples: FEES) fruits, gee aan stot 


Marketing. values for consumers fron Q nutritional Lpoi: 
‘vize, purchases based on individual , preference, habit, or 
inpulsee | 


Farn housowives ‘auauta Gresuentr eee as ee ec 
considerations cause Pood. prices to viso and. folle Be shies 


_ (a) Supply and demand ; is ae 
_ (b) Influence of consumér purche sing. power »:. Ws a 
(¢) Relationship, of purchasing ae to full 1 otiployments 
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